














For Immediate Release


Aug. 21, 1995


Fortune 1,000 Companies Already Moving to Windows 95�Organizations of All Sizes Planning Windows 95 Deployment This Fall


	REDMOND, Wash. — Aug. 21, 1995 — Microsoft Corp. today announced that Fortune 1,000 companies are already moving to the Microsoft® Windows® 95 operating system.  The organizations that have moved hundreds and in some cases thousands of desktops to Windows 95 prior to the Aug. 24 launch date include AT&T Global Information Solutions (GIS), Columbia/HCA Healthcare Corp., Deloitte & Touche LLP, The Dow Chemical Co., Ford Motor Co., George Weston Ltd. Canada, LEXIS-NEXIS, NASA Johnson Space Center, New York State Department of Motor Vehicles, New York State Office of General Services, Owens-Corning, Saturn Corp., Siemens Inc., Turner Broadcasting Sales Inc. and Union Carbide Corp.  They will be followed soon by hundreds more Fortune 1,000 corporations that are working with Microsoft to conduct deployment pilot tests or finalize their roll-out plans.


Three-quarters of the more than 90,000 North American sites that participated in the Windows Preview Program have already decided to move to Windows 95 based on their experience with prerelease versions of the product, according to a survey by the independent market research firm Telecommunications Research Group (TRG).  More than 60 percent of respondents planning to migrate said they would move by the end of 1995.


	The strong corporate acceptance of Windows 95 is a result of the positive experience that users had in the Windows Preview Program.  According to Burke Customer Satisfaction AssociatesMarketing Research, an international marketing research firm that specializes in customer satisfaction research, customer satisfaction levels with the prerelease version of Windows 95 rank among the top 10 percent of all products measured by Burke in the last five years.  Nearly nine out of 10 respondents to the TRG survey said Windows 95 is a good upgrade for anyone using �Windows® 3.x, and more than 75 percent said they expect the initial release of Windows 95 to be reliable enough to deploy in their organizations.


Early Corporate Adopters Expect High Benefits


	Early corporate adopters of Windows 95 expect the software to bring them significant benefits through reduced support costs, increased desktop control and higher end-user productivity.


	“We are looking at Windows 95 to provide productivity improvements over our current Windows 3.1-based environment,” said Sue Unger, executive director of information services at Chrysler Corp.  “We have found Windows 95 to be more efficient in its use of memory and system resources than Windows 3.1.”


	“We expect Windows 95 to lower the total cost of owning a PC,” said Jose Baptista, assistant deputy commissioner of New York State Office of General Services.  “Easy installation, improved stability, and the registry of hardware, software and profiles are good signs that we can reduce administrative and support costs.”


	Ford believes that its costs are too high with its current system.  Ford expects that Windows 95 will help reduce those costs.


	“After only a week, our users of Windows 95 have reported that they are working as fast as, if not faster than, they did on Windows 3.1,” added Baptista.  “End-user productivity is going up!”


	“We found that very little training is required to ramp up our end users for Microsoft �Windows 95,” said Pharid Jaffer, director of information systems at George Weston Ltd.  “The philosophy is quite simple — learn as you go.  After using Windows 95, people intuitively create their own shortcuts, customize the desktop and link to the network.  We just give them a jump-start!”


	“Windows 95 has made remote dialing into our extensive corporate network faster and easier,” said Jim Borton, Windows 95 program manager at AT&T GIS.  “Windows 95 is a powerful system, and it has fixed many of the memory-related problems in Windows 3.1.”


Smooth Transition Reported


	These early adopters have found the migration process to be a smooth one.  They attribute this to Windows 95’s reliability, compatibility with existing hardware and software, low training requirements, and the broad availability of tools such as the Migration Planning Kit and Windows Resource Kit.  Windows 95 was subjected to the most extensive testing in software history, with more than a million units installed worldwide and over 75 million hours of use prior to release.


	“I’ve been very impressed with how compatible Windows 95 is with our older software,” said Gary Tiesenga, manager of network services at Deloitte & Touche LLP.  “Some applications run better under Windows 95 than they did under Windows 3.1, and our end users can run more of them at the same time, without running out of system resources.”


The training requirements for Windows 95 have proven minimal in both laboratory testing and actual use.  Usability Sciences Corp. tested the learning curve for business users switching from Windows 3.x to Windows 95, providing the test subjects with only self-guided training tools.  They concluded that both novice and experienced users will find Windows 95 fast and easy to learn, resulting in rapid increases in productivity without extensive classroom training.


“We have a usability lab to test the new user interface with our end users,” said Bruce Bemisderfer, manager of strategic planning for manufacturing floor systems at Saturn Corp.  “Based on our early experience, minimal training is needed.  We are planning to use a ‘just in time, just enough’ training strategy.”


	Microsoft worked with organizations to develop tools and programs to ensure a smooth migration.  The Windows 95 Resource Kit provides more than 1,400 pages of technical information that can save organizations hours of time in determining how to implement �Windows 95.  The Windows 95 Migration Planning Kit includes the Resource Kit as well as a number of additional tools to help plan and implement the deployment of Windows 95.


	“The migration tools Microsoft has developed are essential — the Resource Kit, the Deployment Planning Guide and the Project Plan have been vital for migration planning at Deloitte & Touche,” added Tiesenga.


	“As part of our evaluation of Windows 95, we have planned for several programs to help us identify migration issues that would impact a corporate roll out of Windows 95,” added Chrysler’s Unger.


	“A good project plan is the key to any smooth and successful migration,” said Howard Lowinger, IT specialist at 3M.  “We saw the same thing with Windows 3.1 — we don’t want every end user and every department installing it on their own, and we don’t want any surprises when we get to the desktop.  We are evaluating several migration scenarios and plan to create standard configurations for 3M.  This will better enable us to control cost and delivery issues.”


Corporate Resellers Ready to Help Corporate Customers Migrate


	Resellers have invested heavily to help their corporate customers migrate to Windows 95.  Microsoft has provided in-depth training to a broad range of corporate resellers to help them prepare migration service offerings.  Participants in Microsoft’s Enterprise Migration Partner program include AmeriData Inc., AT&T GIS, CompuCom Systems Inc., Dataflex Corp., Digital Equipment Corp., EDS, Egghead Corp., Entex Information Services Inc., Inacom Corp., Random Access Inc., Software Spectrum Inc., Stream International Inc., The Future Now Inc. and VanStar Corp.  Technical personnel at nearly 2,000 Solution Provider organizations are expected to have prepared for Windows 95 by passing a Windows 95 Migration Specialist exam by the middle of September.  More than 500 Microsoft Authorized Technical Education and Certification centers are currently offering courses for IS professionals on implementing Windows 95.


	Founded in 1975, Microsoft (NASDAQ “MSFT”) is the worldwide leader in software for personal computers.  The company offers a wide range of products and services for business and personal use, each designed with the mission of making it easier and more enjoyable for people to take advantage of the full power of personal computing every day.
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Microsoft and Windows are either registered trademarks or trademarks of Microsoft Corp. in the United States and/or other countries.
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