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New Microsoft Ads Invite Users to Start Up Windows 95�Start Exploring, Discovering, and Unlocking the Colorful World of the PC

	REDMOND, Wash. — Aug. 18, 1995 — Microsoft Corp. today announced plans to roll out its advertising campaign for the Microsoft® Windows® 95 operating system on Aug. 24, 1995, coinciding with the product’s scheduled release.  The new worldwide campaign is Microsoft’s largest advertising effort to date.  Through visually captivating TV spots set to “Start Me Up” by the Rolling Stones and bold print ads relating the four colors of the Windows 95 logo to features in the new product, Microsoft intends to show people the huge benefits of upgrading to Windows 95.  These ads successfully build on the promise of the Microsoft brand invitation, “Where do you want to go today?”™ by showcasing the empowerment Windows 95 will bring users through one button — start.

Start Exploring

	“The start button really is the key to the design of Windows 95.  With the push of just one button, users can find their programs and their documents, get help, and explore their computers,” said Brad Chase, general manager of personal systems division marketing at Microsoft.  “These ads build on the magic of the start button and capture the inspiration of Windows 95.  Windows 95 is not just an upgrade but the start to a better approach to computing.”

Start Creating

	Wieden & Kennedy, based in Portland, Ore., created the television and print ads, working with Anderson & Lembke of San Francisco, which produced the business-to-business and trade-press ads.  Through placements on cable and network TV and in a wide span of publications — national newspapers, business and consumer magazines and computer trade publications — Microsoft wants to raise awareness of the fun, ease of use, growth and potential users will experience with Windows 95.  The ads, running in the United States and more than 20 foreign countries, will continue to carry the Microsoft brand invitation introduced last fall, “Where do you want to go today?”

Start Connecting

	“The Windows 95 product embodies our brand messages of access and empowerment,” said Bob Herbold, executive vice president of operating and corporate marketing and chief operating officer at Microsoft.  “The creativity, music and energy of these ads bring the power of Windows 95 and start to life.  By highlighting all that can happen once the user pushes the start button, we hope to further our message that personal computers can take you where you want to go.”

	Founded in 1975, Microsoft (NASDAQ “MSFT”) is the worldwide leader in software for personal computers.  The company offers a wide range of products and services for business and personal use, each designed with the mission of making it easier and more enjoyable for people to take advantage of the full power of personal computing every day.
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Microsoft, the Windows Start logo, Windows and Where do you want to go today? are either registered trademarks or trademarks of Microsoft Corp. in the United States and/or other countries.
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